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TARUS
is a proud company 
with a long history of 
innovation and 
leadership.

These guidelines will 
serve to reinforce our 
company brand and 
position it for future 
growth.



The TARUS 
“Diamond T” 
logo

It evokes images of 
a spindle head 
which is at the core 
of our business. 

This is combined 
with the outline of 
“TPI”  forming the 
“T” which stands for 
TARUS Products, 
Inc., as a nod to our 
historical name.



Logo 
Variations
The main color of the 
TARUS logo is black 
lettering against a white 
background. This should 
be used in most cases.

Only when presented 
against a black 
background can the 
reversed logo with white 
lettering be used.

The “Diamond T” and 
“TARUS T” icons should 
only be used in rare 
instances, such as a 
favicon, or for machine 
stickers.

Do not use the outdated 
logo with “Products, Inc.” 
as a tagline.

Do not use the logo 
containing the color blue.

The wordmark “TARUS” 
should never be used 
without the spindle icon.

Special Use Logos

Main Logos



Company 
colors

TARUS has four 
main company 
colors.

Black
White
Light Grey
Anthracite Grey

No other colors 
should be used, 
nor do we have 
accent colors.

Black  HEX RAL CMYK  RGB
  #000000 9005 80, 70, 70, 100 0, 0, 0

White  HEX RAL CMYK  RGB
  #ffffff 9016 0, 0, 0, 0  255, 255, 255

Grey  HEX RAL CMYK  RGB
  #c5c7c4 7035 1, 0, 2, 22  197, 199, 196

Anthracite Grey HEX RAL CMYK  RGB
  #383E42 7016 15, 6, 0, 74  56, 62, 66



Safety 
colors

Every rule has 
an exception.

These colors 
should only be 
used for support 
and 
documentation, 
outlining 
important 
process steps or 
to point out 
warning or 
danger.

Red  HEX RAL CMYK  RGB
  #cc0000 3024 0, 100, 100, 20 204, 0, 0

Yellow  HEX RAL CMYK  RGB
  #ffff00 1026 0, 0, 100, 0  255, 255, 0

Orange  HEX RAL CMYK  RGB
  #ff5e14 2008 0, 63, 92, 0  255, 94, 20

Green  HEX RAL CMYK  RGB
  #00a000 6038 100, 0 100, 37 0, 160, 0



TARUS 
company 
name and
spelling

The company name 
is just “TARUS”. No 
longer do we use 
“Products, Inc.” as a 
tagline.

The full “TARUS 
Products, Inc.” 
name is only to be 
used for legal and 
financial matters.

The company is 
always spelled in all 
CAPS for all 
documents and 
communication.

TARUS

Tarus

tarus

TARUS Products, Inc.

Tarus Products, Inc.



TARUS 
company 
pronunciation

Properly 
pronouncing the 
TARUS company 
name is important 
to our brand. 

There are other 
words that sound 
similar, but none are 
pronounced like our 
company name. 

Pronounced 
correctly, it gives 
TARUS a 
uniqueness to our 
brand.

TARUS

Pronounced “TAR-us”, like pine tar.

Not pronounced like the constellation or 
automobile. 

“Taurus”

“TOUR-is”

“TOOR-is”



TARUS
phone 
numbers

TARUS is an 
American company 
that sells to 
businesses around 
the world. Having a 
modern, consistent, 
American phone 
number taxonomy 
is important to our 
brand.

No parenthesis, and 
no spelled out or 
abbreviated 
extensions. 

Be sure a space 
exists between the 
number, the “x” and 
the extension.

Approved: American International Style  
     
(note hyphen placement between numbers  +1-586-977-1400
but spacing between extension characters)  +1-586-977-1400 x 123

Styles not allowed:

European International Style (period separation)  586.977.1400
American variations   (586) 977-1400
    (586) 977-1400 ext. 123
    +1-586-977-1400x123
    +1 (586) 977-1400



TARUS
email and 
web

An exception to 
the all-caps rule 
for the TARUS 
brand name is for 
email and web. 

The web and 
email operate 
with all lower 
caps.

TARUS URLs 
should never use 
“www”, https:// 
and http://

Email:   gcook@tarus.com

   gcook@TARUS.com
   gcook@TARUS.COM
   GCOOK@TARUS.COM

Web:   tarus.com

   TARUS.com
   TARUS.COM
   www.TARUS.com
   www.TARUS.COM
   WWW.TARUS.COM
   https:// (with any TARUS URL)
   http:// (with any TARUS URL)



TARUS
fonts
A consistent 
typeface is key for 
seamless, integrated 
presentation of our 
image across print, 
web, and other 
platforms.

Heebo is our main 
font. Arimo is a 
secondary font, 
mainly used for 
online.

If neither is possible 
to utilize, Calibri may 
be used.

Contact the IT dept 
to have fonts 
installed or click on 
the link to install the 
entire font family 
yourself.

Main Font: Heebo (Google Font)

Heebo  TARUS, 38100 Commerce Drive, Sterling Heights, MI 48312  USA
Heebo Medium TARUS, 38100 Commerce Drive, Sterling Heights, MI 48312  USA
Heebo Light TARUS, 38100 Commerce Drive, Sterling Heights, MI 48312  USA
Heebo ExtraLight TARUS, 38100 Commerce Drive, Sterling Heights, MI 48312  USA
Herbo Thin TARUS, 38100 Commerce Drive, Sterling Heights, MI 48312  USA
Heebo SemiBold TARUS, 38100 Commerce Drive, Sterling Heights, MI 48312  USA
Heebo ExtraBold TARUS, 38100 Commerce Drive, Sterling Heights, MI 48312  USA
Heebo Black TARUS, 38100 Commerce Drive, Sterling Heights, MI 48312  USA

Secondary Font: Arimo (Google Font)

Arimo  TARUS, 38100 Commerce Drive, Sterling Heights, MI 48312  USA
Arimo Medium TARUS, 38100 Commerce Drive, Sterling Heights, MI 48312  USA
Arimo SemiBold TARUS, 38100 Commerce Drive, Sterling Heights, MI 48312  USA

https://fonts.google.com/specimen/Heebo
https://fonts.google.com/specimen/Arimo


Graphics, 
Text and 
Video 
usage

Using animation 
and transitions 
can be tempting 
as they are the 
default setting in 
many tools.

Avoid using the 
default animations 
and transitions 
where possible.

They rarely convey 
the level of 
professionalism 
we are aiming for.

Be judicious when using effects on graphics and video.

Never use animation or transitions on static documents like presentations. 
Specifically, avoid the antiquated “swipe” or “spin” and related effects on all 
media. There are more sophisticated methods of conveying our message.

Text effects on video and animated graphics can be used to make the proper 
impact. However, avoid transitions like “swipe” or “spin” and other related out-of-
date effects here, too.

https://wave.video/blog/best-animated-text-effects


Thank You
Your help in 
consistently applying 
these brand guidelines 
will help present 
TARUS in the most 
professional way 
internally and to our 
customers around the 
world.

Questions? Need help?

Please contact

George Cook
gcook@tarus.com
+1-312-953-0535

George Cook (MS Teams)
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